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HRGM Corporation on Fourth ANNUAL 

ICIC – INC MAGAZINE INNER CITY 100
Boston, Massachusetts, April 24, 2002 – The results of the Fourth Annual ICIC-Inc Magazine Inner City 100 have been announced, and HRGM Corporation is ranked 11th on the list of the fastest growing inner-city companies in America. 

Now in its fourth year, the Inner City 100 provides unprecedented original data on fast growing U.S. inner-city businesses. Inner City 100 companies were selected from a pool of 4,250 nominations from 191 cities. Applications had to have 10 or more employees in 2000, have 51% or more of its operations located in economically distressed urban areas and have sales of at least $150,000 in 1996.

11. HRGM Corporation
Washington, DC
HRGM founder and president Ramesh Butani relies heavily on small subcontractors to work with his construction management company. Small subs are more flexible and willing to work 24-7, unlike larger subs, says Butani. He relies on them so much so, in fact, that he created an on-site incubator for the small subcontractors. This provides HRGM with a group of dedicated subcontractors willing to go the extra mile to prove themselves to Butani. In return, the incubator companies receive a steady pipeline of work so they can focus their energies on business and employee development. HRGM also guarantees their payrolls each week by working with a payroll company to ensure that the employees of the subs receive paychecks on a steady basis.
Major Business Description
Provides general-contracting services
Employees:  45
Revenue for 2002: $17,873,291.00
CAGR: 76.9025065702087
Website: http://www.hrgm.com
“The growth of a vibrant business service sector in America’s inner cities is significant because it signals a changing perception among entrepreneurs of the viability of the inner cities as a business location,” said Harvard Business School Professor Michael E. Porter, Founder, Chairman, and CEO of ICIC. 

The winners were announced at the 4th Annual Inner City 100 Awards Dinner at the Westin Copley Place on April 24th. The Awards Dinner is the centerpiece of the Inner City 100 Summit, a two-day exploration of innovative and promising ideas at work in inner cities and a celebration of business leaders who are building vital companies and creating jobs, income, and wealth in America’s inner cities. Presenting the awards were Michael E. Porter, George Gendron, Editor-in-Chief of Inc, and Henry Cisneros, Chairman and CEO of American CityVista and this year’s recipient of the National Inner City Leadership Award. 
“These are lean, innovative inner-city companies that have bucked the trends, and are continuing to grow,” said George Gendron. He noted that 92% of the CEOs from Inner City 100 companies cite opportunities in the current economy, and 80% will be increasing their workforce by 2 to 75 percent in 2002.

The average 5-year growth rate of the 2002 Inner City 100 companies is 539%. The average compound annual growth rate (CAGR) has increased from 44% in 1999 to 51% in 2002, and the average CAGR of the bottom quartile (#s 75-100) has increased from 19% to 29%.  These numbers reflect an overall strengthening of the list and showcase the increasingly impressive companies being identified and recognized each year.

Surveys of this year’s Inner City 100 entrepreneurs also found:

· A surprising 64% expanded their operations in 2001. Eighty-eight percent expect no lay-offs in the first or second quarter of 2002. 
· Thirty-three percent of the 2002 Inner City 100 are minority-owned firms, a 33% increase since the 1999 inaugural list of 24% minority-owned.  In addition, 11% of this year’s companies are immigrant-owned.

· Inner City 100 companies have been responsible for creating nearly 8,000 jobs over the past five years and employ close to 16,000 people, of which approximately half reside in the inner city.

· Inner City 100 entrepreneurs like their locale. Eighty-eight percent rate their current inner-city location as a good or excellent place to do business, and 61% rate their location as better or much better than 3-5 years ago. 76% have considered expanding or relocating their business, with 100% of those planning to remain in an inner-city area. Advantages cited include proximity to interstate/transportation, workforce diversity, real estate availability, facilities (high-speed Internet access), local demand for their services or products.

The record number of nominations received this year were largely due to our Nominating Partners: U.S. Conference of Mayors, Center for Women’s Business Research, Council of Growing Companies, New America Alliance, National Association of Manufacturers, and the Rainbow/PUSH Coalition-Wall Street Project. The companies on the 2002 Inner City 100 are stronger and more dynamic than ever.

The Inner City 100, compiled by ICIC and Inc magazine, ranks businesses located exclusively in inner cities on the basis of revenue growth over the five year period from 1996 to 2000. 

The 2002 Inner City 100 applicants met the following criteria:

· Be an independent, for-profit corporation, partnership, or proprietorship.

· Be headquartered in or have 51% or more of its physical operations in economically distressed urban areas.

· Have 10 or more employees in 2000.

· Have a five-year operating sales history that includes: at least six months of sales revenues in 1996; an increase in 2000 sales over 1999 sales; sales of at least $150,000 in 1996; and sales of at least $1 million in 2000.

The companies are ranked based on the percentage of increase in the companies’ gross revenues between 1996 and 2000.

The Inner City 100 ranking will also be featured in Inc’s May 2002 issue and online at www.icic.org and www.inc.com.

# # #
About Initiative for a Competitive Inner City

The Initiative for a Competitive Inner City (ICIC) is a national, non-partisan, not-for-profit organization founded in 1994 by Harvard Business School Professor Michael E. Porter, following several years of pioneering research on inner-city business and economic development.  With affiliates in three cities and significant on-the-ground activities in many others, ICIC has rapidly established itself as a national force in inner-city economic development. By identifying the competitive potential of inner cities; strategic location, local market demand, growth opportunities via integration with the regional economy and availability of labor, ICIC aims to build the business case for doing business in America’s inner cities. ICIC’s mission is to spark new thinking about the business potential of inner cities, thereby creating jobs and wealth for inner-city residents. For more information, please visit our web site at www.icic.org. 

About Inc 
Inc is the leading magazine written for the men and women who own and manage small-to-midsized, fast-growing companies.  Published 12 times a year, Inc helps its 1.5 million readers by providing expert advice and practical solutions as they face the opportunities, pitfalls, and rewards of growing a company. inc.com (www.inc.com), the Web site for growing companies, was named Best Online Magazine by Folio and Best Overall New Publication (all media) by the Computer Press Association.
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